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Time Invested Marketing 

    
Leads, lead management, product support, selling support, marketing support:  

“Fixed Indexed Annuities have a Better than average chance for 
Better than average returns without exposure to market risk”  
 

 
 

  
 

 
 
Open MIC is: Thursday, 9:00 AM Pacific  

800 504-8071 Code is 2554567# Open MIC is 

free and available to all:  Our 27 th  Year . 

 

http://www.annuity.com/
http://www.annuityagentsalliance.com/
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Important notice:   

 
Have you been seeing all the seminar and course offerings regarding 
Medicare? 
 

¶ Become a Medicare expert! 

¶ Learn about Medicare and gather new clients! 

¶ The future is in Medicare education! 
 
Next week, I will teach you how to become a Medicare expert, all during 
Open IMC.  With this short course you can learn all you need to know to 
answer almost any question, to become an expert in the eyes of your 
prospects and clients and actually use the information to write more 
annuity business. 
 
Next week on Open MIC! 
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Did you know that acquiring and keeping an insurance license is the easiest 
of all professional licenses?   
 
This makes separating yourself from the competition necessary for more 
education.  The pinnacle of all agent certification is a Chartered Life 
Underwriter: CLU.  Not many agents desire to rise above the 
competition, but the question is Why? Why not be the best? 
 
It is not an  easy designation to obtain, but it does mean you are a 
professional, respected by other professions, respected by your fellow 
agents , respected  by the community.  
 
 
 
To All 
 
 
With great pride, we are happy to notify one and all of a huge honor earned 
by one of us.  Ashok Ramji CLU has just been awarded the very top 
designation available to us, his Chartered Life Underwriter (CLU). 
 
Please join me in congratulating Ashok on this incredible accomplishment. 
This educational course normally requires 5 years to finish, Ashok did it in 
less than 18 months! 
 
Bravo! 
 
Here is more: https://annuity.com/ashok-s-ramji-earns-chartered-life-
underwriter-designation-clu/ 

 

Ashok S. Ramji Earns Chartered Life UnderwriterÈ 

Designation CLUÈ 

https://nam01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fannuity.com%2Fashok-s-ramji-earns-chartered-life-underwriter-designation-clu%2F&data=02%7C01%7C%7C94d5dd64b8a2450886cf08d68aac67d9%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636848870405228359&sdata=rdt8W9qHZK955mhvqHN%2BCtBNqQ8GCMQjcnVHifWrtuA%3D&reserved=0
https://nam01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fannuity.com%2Fashok-s-ramji-earns-chartered-life-underwriter-designation-clu%2F&data=02%7C01%7C%7C94d5dd64b8a2450886cf08d68aac67d9%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636848870405228359&sdata=rdt8W9qHZK955mhvqHN%2BCtBNqQ8GCMQjcnVHifWrtuA%3D&reserved=0
https://nam01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fannuity.com%2Fashok-s-ramji-earns-chartered-life-underwriter-designation-clu%2F&data=02%7C01%7C%7C94d5dd64b8a2450886cf08d68aac67d9%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636848870405228359&sdata=rdt8W9qHZK955mhvqHN%2BCtBNqQ8GCMQjcnVHifWrtuA%3D&reserved=0
https://nam01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fannuity.com%2Fashok-s-ramji-earns-chartered-life-underwriter-designation-clu%2F&data=02%7C01%7C%7C94d5dd64b8a2450886cf08d68aac67d9%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636848870405228359&sdata=rdt8W9qHZK955mhvqHN%2BCtBNqQ8GCMQjcnVHifWrtuA%3D&reserved=0
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Bellevue, WA – February 2, 2019 – 
Ashok S. Ramji, Financial 
Consultant, TOP Planning LLC 
has earned the Chartered Life 
Underwriter® (CLU®) professional 
designation from The American 
College of Financial Services, Bryn 
Mawr, PA. 

Candidates for the CLU® designation 
must complete a minimum of eight 
courses and sixteen hours of 

supervised examinations. They must also fulfill stringent experience and 
ethics requirements. Over 106,000 individuals have been awarded the 
CLU® designation since The College was founded in 1927. Mr. Ramji is 
now one of eighty-three professionals listed on the website 
DesignationCheck as having the CLU® designation in King 
County, Washington. He is one of two hundred and thirty-five 
professionals listed statewide on DesignationCheck as having the CLU® 
designation. 

The Chartered Life Underwriter® is the highest standard of 
knowledge and trust and the world’s most respected designation of 
insurance expertise. The College’s founder, University of Pennsylvania 
Wharton School professor Solomon S. Huebner, Ph.D., created the CLU® 
program to meet the career education needs of men and women in life 
insurance and professional services. This prestigious course of study 
provides professionals with in-depth knowledge of the insurance needs of 
individuals, families, and business owners. Once the program is completed, 
a CLU® can provide expert advice on a broad range of financial topics 
including life and health insurance, pension planning, insurance law, 
income taxation, investments, financial and estate planning, and group 
benefits. 

As a licensed insurance professional and investment advisor representative 
with TOP Planning LLC, Ashok helps people accumulate wealth while 
eliminating risks that are common to market investing. He graduated from 
UCLA in 1996 with a Bachelor of Science degree in Mathematics/Applied 
Science with a Specialization in Business & Administration. Ashok is 
currently a member of Ed Slott’s Elite IRA Advisor Group℠ — an 
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exclusive organization of financial advisors who are dedicated to being 
leaders in the IRA industry. As an independent advisor, Ashok is not 
beholden to any one provider or whatever product they are pushing at the 
time. He always acts in the client’s best interest when introducing products 
and strategies. Ashok was previously a volunteer with Big Brothers Big 
Sisters of the North Bay as well as Junior Achievement of Northern 
California. He is currently a volunteer with Junior Achievement of 
Washington. 

The American College is the nation’s largest non-profit educational 
institution devoted to financial services. Holding the highest level of 
academic accreditation, the College has served as a valued business partner 
to banks, brokerage firms, insurance companies, and others for over 91 
years. The American College’s faculty represents some of the financial 
services industry’s foremost thought leaders. For more information, 
visit http://TheAmericanCollege.edu. 

 

I will always remember when phony and silly designations flowed into our 
industry, my favorite was “Certified Gerontologist Consultant 
(CGC).” Most were silly and embarrassing, fortunately, most agents 
recognized that and have worked for a real designation.  

 
In our world, the very top and most difficult designation to earn is 
Chartered Life Underwriter, CLU.   
 
Please extend a warm congratulation to Ashok, WELL DONE! 

Color is very important, here is a terrific article about how 

color works with email marketing, BUT the colors are still vital 
when it comes to face to face meetings.  
 

 
 

http://theamericancollege.edu./
http://theamericancollege.edu./
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I found this article to be the most fascinating topic, for years we helped 
agents with colors, colors that would enhance relationships with their 
prospects.  Now the entire topic has expanded to emails and email 
marketing. 

I have marked several points in red, it would be terrific research for you to 
learn how color enhanced or distracts form relationships.  Amazing article, 
I left all links live. 

BB 

 

Email marketing delivers clickthrough rates that are up to six times 

higher  than that of social and generates the highest ROI of any marketing 

channel.  

But an email is only as good as the content it contains. 

Users spend just 11.1 seconds reading an email, on average; images, 

therefore, play a vital role in grabbing attention and communicating the right 

message. As the age-old adage goes, a picture is worth a thousand words. 

http://themarketingpeople.com/email-marketing-statistics-consider-2016/
http://themarketingpeople.com/email-marketing-statistics-consider-2016/
http://themarketingpeople.com/email-marketing-statistics-consider-2016/
http://themarketingpeople.com/email-marketing-statistics-consider-2016/
https://venturebeat.com/2016/08/17/email-marketing-learn-the-strategies-that-are-achieving-300-roi-and-more-vb-live/
https://venturebeat.com/2016/08/17/email-marketing-learn-the-strategies-that-are-achieving-300-roi-and-more-vb-live/
https://venturebeat.com/2016/08/17/email-marketing-learn-the-strategies-that-are-achieving-300-roi-and-more-vb-live/
https://venturebeat.com/2016/08/17/email-marketing-learn-the-strategies-that-are-achieving-300-roi-and-more-vb-live/
https://litmus.com/blog/email-attention-spans-increasing-infographic
https://litmus.com/blog/email-attention-spans-increasing-infographic
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But how do you choose the right image? How can you be confident that it will 

generate results? What are some real-life examples of effective and informed 

image selection? 

The Importance of Images  

Pictures are a universally understood language.  They draw our eyes 

before anything else, and they can increase the inclination to read a piece by 

80%. Customers themselves say they prefer and focus on images over text. 

Images also help us remember information. After three days, people are likely 

to retain just 10% of the information they have consumed; but when the 

information is combined with a relevant image, they remember six times 

more, according to a study by John Medina. 

Subject 

A study conducted by researchers at MIT  found that images with people in 

them are the most memorable, followed by "human-scale space" (e.g., the 

produce aisle of a supermarket), and closeups of objects. The least memorable 

images were natural landscapes, unless they featured an unexpected element 

(e.g., shrubbery trimmed into an unusual shape). 

 

Color  

Colors communicate messages, evoke emotions, and influence 

behavior. In fact, up to 90% of snap judgments about products are based 

on color alone. Although there is little evidence of specific colors 

performing universally better than others, research has found that there are 

gender differences in color preferences, with men preferring bolder colors 

and women preferring softer colors. Other studies have found that relaxing 

colors, such as blue, can make website actions (such as file downloads) 

appear more rapid and produce stronger buying intentions. 

However, decisions over which colors to use come down mainly to what you 

want to achieve (you can see which emotions are commonly associated with 

http://themarketingpeople.com/email-marketing-statistics-consider-2016/
http://themarketingpeople.com/email-marketing-statistics-consider-2016/
http://themarketingpeople.com/email-marketing-statistics-consider-2016/
http://themarketingpeople.com/email-marketing-statistics-consider-2016/
http://www.brainrules.net/vision
http://www.brainrules.net/vision
http://news.mit.edu/2011/memorable-images-0524
http://news.mit.edu/2011/memorable-images-0524
https://www.emeraldinsight.com/doi/abs/10.1108/00251740610673332
https://www.emeraldinsight.com/doi/abs/10.1108/00251740610673332
https://neilpatel.com/blog/gender-and-color/
https://neilpatel.com/blog/gender-and-color/
http://journals.ama.org/doi/10.1509/jmkr.41.2.215.28668?code=amma-site
http://journals.ama.org/doi/10.1509/jmkr.41.2.215.28668?code=amma-site
http://citeseerx.ist.psu.edu/viewdoc/summary?doi=10.1.1.91.6622
http://citeseerx.ist.psu.edu/viewdoc/summary?doi=10.1.1.91.6622
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various colors in the box, below). The most important thing is that a 

color is perceived as being appropriate for your brand and product. 

 

As a result of evolution and culture, humans have developed certain 

associations with colors: 

¶ White: decisions, caution 
¶ Yellow: cheerful 
¶ Red: excitement, arousing, exciting, stimulating 
¶ Orange: energetic, extroverted, sociable 
¶ Blue: competence, intelligence, communication, 

trust  
¶ Brown: seriousness, reliability  
¶ Black:  dignity, power 
¶ Green:  security 

Source: Exciting Red and Competent Blue: the Importance of Color in 

Marketing (Labrecque & Milne, 2011)

 

Here is the link to the entire article: 
https://www.marketingprofs.com/articles/2019/40575/how-to-choose-the-most-appealing-images-for-
your-email-and-content-marketing?  

 

 

 In many ways, this is an expanded conversation that the AE chart 
explains visually.  However, this is important to know because it 
explains the balance of benefits with risks when a decision other 

https://link.springer.com/article/10.1007/s11747-010-0245-y
https://link.springer.com/article/10.1007/s11747-010-0245-y
https://link.springer.com/article/10.1007/s11747-010-0245-y
https://link.springer.com/article/10.1007/s11747-010-0245-y
https://www.marketingprofs.com/articles/2019/40575/how-to-choose-the-most-appealing-images-for-your-email-and-content-marketing?adref=nlt020419
https://www.marketingprofs.com/articles/2019/40575/how-to-choose-the-most-appealing-images-for-your-email-and-content-marketing?adref=nlt020419
https://www.marketingprofs.com/articles/2019/40575/how-to-choose-the-most-appealing-images-for-your-email-and-content-marketing?adref=nlt020419
https://www.marketingprofs.com/articles/2019/40575/how-to-choose-the-most-appealing-images-for-your-email-and-content-marketing?adref=nlt020419
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than a FIA is made.  You can sue this to help educate yourself and 
your prospects.   
 
Remember a few weeks back when we talked about the 
Power of Zero? 
 
I will walk you through it using red for the important parts. 

What If The Market Goes Up? Why An FIA Is 

Better Than Stocks 

  

What if the market rebounds in 2019? Let’s say that the S&P 500 

rebounds and gains 10 percent back in 2019. Would that make 

stocks a better retirement income vehicle than a fixed indexed annuity 

for your clients? Let’s take a look. 

Imagine your client had $200,000 to invest in an FIA with a 

guarantee of zero percent, but with 3.25 percent dedicated toward 

the purchase of call options on an index such as the S&P 500. How 

would that stack up against your client investing that same $200,000 

in the S&P 500 at the start of 2018? 

If your client had invested $200,000 in the S&P 500 at the start of 

2018, by the end of the year, their investment would have decreased to 

$186,000. Assuming a 10-percent gain in the S&P 500 in 2019, your 

client’s principal balance of $186,600 that carried over from 2018 

would gain 10 percent, or $18,600, and would finish 2019 with a 

balance of $204,600. 
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Now, the FIA, which never lost principal from negative market returns 

in 2018, would still be at $200,000 going into 2019. If we assume 

applying a 60 percent participation rate of the S&P 500 with its 

hypothetical 10 percent return in 2019, then the FIA would receive a 6 

percent interest credit, or $12,000 to its principal balance, raising it to 

$212,000. This $12,000 interest credit would be a realized gain added 

to your client’s FIA account value, and would be achieved without 

having to sell any stocks, bonds or mutual funds and without ever 

risking any of your principal. 

Which is better - having $204,000 or $212,000? Having to 

time the market right or not having to worry about that? Risking 

principal to achieve gains or achieving gains without risking principal? 

Having to worry about which stocks, bonds or funds to sell, or not 

having to worry about that? For many, the advantages of an FIA 

become overtly attractive. 

https://insurancenewsnet.com/wp-content/uploads/2019/01/annuity-chart-2.jpg


11 | P a g e  O p e n  M I C :  F r e e  t o  a l l ,  o u r  2 7 t h  y e a r  

 

FIAs guarantee that the principal will never receive negative interest 

crediting due to market decline.  

What do mutual funds guarantee?  

Mutual funds only guarantee fees, such as annual expense ratios and 

12b-1 fees, but I’ve never seen a mutual fund guarantee that it won’t 

lose value in a down market. 

I’ve personally seen FIAs with annual returns in the 10 to 20 

percent range. Although those are not typical, they can happen 

because of the more exotic indices that are being used for the call 

options and when the markets are rising, such as what happened in 

2017.  

Furthermore, FIAs can thrive with volatility. If the market is 

continually going up and down, the FIA has the potential to capture 

the upside swings without being exposed to the downside losses. 

In addition, many of today’s FIAs offer something called “volatility-

controlled indexes,” which can do a great job of capturing these 

swings and smoothing out returns. These proprietary index options 

can be purchased over the counter, not through the Chicago Board 

Options Exchange, so they avoid commissions and gain even higher 

participation for the consumer.  

Purchasing an FIA because a client wants to see 20 percent gains is 

folly, and I want to be clear in stating that. But knowing that your 

client can potentially earn significant interest credits when the market 

climbs, and not have to worry about when to sell or about risking 

principal, makes the FIA an extremely valuable financial tool. 
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Need more good news? Many FIAs will offer something called a 

premium bonus upon transfer. This is a percentage amount that 

is credited to the accumulation value when the annuity is funded. I’ve 

seen crediting bonuses greater than 10 percent, and many in the range 

of 5 percent. The bonus is credited to the accumulation value upon 

funding the annuity and it will earn interest starting day one. This 

bonus can create an excellent opportunity to gain back recent 

losses in the market. 

There are drawbacks to an FIA. The major drawback, as it is with all 

annuities, is liquidity  

(you have to let the insurance company hold your money 

and in return you receive the benefits an annuity 

provides….BB).  

Understanding the liquidity restrictions for FIAs is very critical for 

evaluating if an FIA is right for a particular client. 

All annuities require the ability for the annuity company to invest the 

client’s money for known periods of time. The concept that annuity 

companies make money with you, not off you , is very true, but 

https://insurancenewsnet.com/wp-content/uploads/2019/01/annuity-chart-3.jpg
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in order to do that, they need to know that they can keep the client’s 

money for a certain period of time. This is accomplished through a 

surrender charge schedule. 

A surrender charge is an amount of penalty, usually a percentage, that 

will be assessed to the annuity owner if they withdraw more than the 

allowed amount in any one year. The surrender charge will typically 

decline from the start of the annuity to the end of the contract, and the 

length of the period can vary. 

Almost all FIAs are named with a number at the end, like “FIA 7” or 

“FIA 10.” That number usually indicates the length of the contract and 

the corresponding surrender charge period. Many annuities allow for 

the annuity owner to withdraw up to 10 percent of the annuity every 

year, and they will not have any surrender charge on that amount. 

However, if the annuity owner takes out more than the amount 

allowed under the annuity contract, the surrender charge will apply. 

  

Does anyone know what 2019 and beyond will bring from the stock 

market? I certainly don’t, but it’s fair to assume that one of three 

things will happen. Either the market will continue to go down, stay 

the same, or maybe go up. Wouldn’t it be nice to remove the for emost 

of these from the equation? This holds especially true for those who 

are nearing or are in retirement. 

If your client purchases an FIA now, they can receive a premium 

bonus regardless of what the market does. If the market goes down, 

your client will lose nothing and will have earned interest with the 

bonus. With volatility-controlled indexes now available in many 
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FIAs, your client could also see gains in a market that goes up and 

down but doesn’t gain any ground. 

If the market goes up, your client’s FIA will capture those gains too, 

not as sales of shares, but as tax-deferred interest credits to their 

annuity value. How much better will they sleep knowing that you will 

be exposed to only one of these three outcomes? When we take that 

into account, you can see why I say now is the time for your client to 

buy an FIA. 

 

This was a recent article published on annuity.com by Lyle Bos, it 

seems to tie on nicely with the FIA article: 

When Planning for Retirement Four Common 

Mistakes Nearly EVERYONE Makes 

 

Lyle Boss 

 

You may have been told by a well-meaning parent, friend, or financial 

advisor that you should “Save at least 10% of your money for retirement.”   

This rule of thumb gives those of us with no idea where to begin planning 

some initial guidance, but it is by no means applicable to every person and 

circumstance.   

A question I often ask people is “Do you believe that saving just 10% will be 

enough to finance the retirement you want?” 

For most people, the answer to this question is,” No,” especially for those 

who fail to start planning early.  The later you decide to start saving and the 

more money you make, the more you will need to save.  It is also even more 

critical for you to avoid making mistakes with your money from which you 
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will not have time to recover and which will severely impact your post-

career life.   

Over the years, I have uncovered dozens of common mistakes in retirement 

planning that have the potential to derail even carefully-thought-out plans.  

Becoming aware of these pitfalls and strategizing to avoid them will go a 

long way toward helping you craft a retirement that is less stressful, more 

prosperous, and highly enjoyable.   

Here are a few of the most common things that nearly everyone fails to take 

into account when thinking about retirement: 

1.    Failing to visualize a long life.  The Social Security Administration 

says that statistically, one out of four 65-year-olds will live past the age of 

90.  That sounds great, I know, especially if you are still active and engaged 

in life like a Warren Buffett (88) or Clint Eastwood (also 88!)  Just 

remember that if you retire at 65, and your life expectancy is 90, you will 

have to provide income for 25 more years and add additional income to 

provide for inflation. Have you saved enough to cover the possibility of a 

long life? 

2.    Failing to plan for health care costs.  An astonishing number of 

Americans I meet are of the mindset that once they turn 65 and enroll in 

Medicare, their health care will be free.    Perhaps they are conflating 

Medicare and Medicaid, the latter of which is a free program available only 

to the poorest in the country.  Medicare, unlike Medicaid, is far from free 

and many seniors are shocked at just how much they end up paying for this 

coverage.  The Kaiser Family Foundation, in its’ January 2018 annual 

report projected that by the year 2030, Medicare beneficiaries could expect 

to pay 50% of their health care costs out of their own pockets. This doesn’t 

even include expenses for long term care, which can easily top over $260, 

000 for a couple over 65.  Have you planned for out-of-pocket medical 

expenses in retirement? 

 

3.    Failing to factor in the impact of debt.   Most retirees with whom 

I speak say they’d like to spend their retirement years living in their same 

homes.  Unfortunately, though, the number of people over 60 who still have 

mortgages is growing every year as are the average balances of those 

mortgages.   Making matters worse is the rise in consumer debt.  Studies 
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conducted by the Employee Benefit Research Institute have concluded that 

nearly 50% of households headed by persons 60 and older carry significant 

amounts of consumer debt.  Are you working toward eliminating all or most 

of your debt before you retire? 

 

4.    Failing to understand the “sequence of returns.” A large 

number of pre-retirees and retirees have their wealth parked in the stock 

market and mutual funds, thus exposing them to the “sequence of returns.”  

Simply stated, the sequence of returns is when the market crashes just as 

you are beginning to withdraw your retirement money.  Living for the past 

ten years in an unprecedented bull market, it’s easy to forget that markets 

do indeed go down, usually with dangerous consequences for retirees.  Just 

ask the unlucky folks who retired in 2008 just as the S&P 500 went down 

37%.  Could you survive a 30% or more stock market tumble? 

As you can see, it’s easy to overlook or ignore some of the most important 

things that have the potential to spend your retirement plans.  That’s why I 

recommend having a heart-to-heart with your trusted, safe money 

retirement planner.  He or she can help you avoid these and other mistakes 

and show you how to create guaranteed streams of income without risk.    If 

you have questions or want to know about other common planning 

mistakes, contact my office. 

 

And one more for you to review: 

The Investment Pyramid For Asset Allocations 

The idea of an investment pyramid is based on building the foundation 
(the bottom) the middle (some risk but higher reward) and the top (high 
risk and high reward). 

The concept is simple, build your base and add the other portions as you 
work to gain your financial goals. That is the way the investment guys teach 
it, and for many, the concept has worked. For me I prefer a different look, I 
prefer to stay at the bottom and enjoy the no risk and lower reward 
investment options. 
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The foundation is built with no risk and lower yielding investment options 
such as US Treasuries, bank CDs, insurance annuities and other safe 
products. As the pyramid grows, more and more risk is assumed and with it 
should be assumed more yield. 

Here is where I disagree with the pyramid, I want to stay with the safe 
and secure portion of the pyramid and to help offset the lower yield I will 
add options such as income guarantees. 

By using the safe and secure portion combined with income options offered 
by annuities I can fulfill my financial objectives without the exposure to 
risk. Successful financial planning is really about income and how to 
maintain enough cash flow to overcome the future demands of life. By 
staying with safety, I can realize my goals without the added burden of risk. 
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Some available options can include Lifetime income, income for almost any 
time and income based on a specific amount per month. The investment 
pyramid can be a helpful tool when planning during your accumulation 
period, but there is always a point in all planning that staying in safety 
makes good sense. 

Consider staying in the bottom of the foundation portion of the investment 
pyramid with your important retirement money. 

Interested in a financial product that is immune to a faltering economy? 
Want to protect your savings and retirement funds? 

Consider an annuity. 

 
Here is the link: https://annuity.com/the-investment-pyramid-for-asset-
allocations/ 
 

 

 

 
 
 
 
 
I know this was up last week on Open MIC, but it is so important 
to your business, please pay attention! 
 
 

https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fannuity.com%2Fthe-investment-pyramid-for-asset-allocations%2F&data=02%7C01%7C%7C29685c35471a436989b308d6895bd12e%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636847424769836438&sdata=xMBP0a%2BmUMhCPI5AjgzoJrumujmmnfEXikNwBzIVV3M%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fannuity.com%2Fthe-investment-pyramid-for-asset-allocations%2F&data=02%7C01%7C%7C29685c35471a436989b308d6895bd12e%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636847424769836438&sdata=xMBP0a%2BmUMhCPI5AjgzoJrumujmmnfEXikNwBzIVV3M%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fannuity.com%2Fthe-investment-pyramid-for-asset-allocations%2F&data=02%7C01%7C%7C29685c35471a436989b308d6895bd12e%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636847424769836438&sdata=xMBP0a%2BmUMhCPI5AjgzoJrumujmmnfEXikNwBzIVV3M%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fannuity.com%2Fthe-investment-pyramid-for-asset-allocations%2F&data=02%7C01%7C%7C29685c35471a436989b308d6895bd12e%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636847424769836438&sdata=xMBP0a%2BmUMhCPI5AjgzoJrumujmmnfEXikNwBzIVV3M%3D&reserved=0


19 | P a g e  O p e n  M I C :  F r e e  t o  a l l ,  o u r  2 7 t h  y e a r  

 

  

Stand out 
in the 
crowd. 
 
Use our 
tools to be 
seen! 
 

 

 

 

Opportunity Knocks 
 
I know I preach all the time about how important your internet presence is, 
below is a link to a video showing some of the benefits of being an author.   
 
This is one sure way you can create a bolder and stronger presence for you 
and your business.   
 
I also have a link to additional benefits you may enjoy. 
BTW, no cost or expense if you qualify as an author, free. 
 
Email me for questions or to set up a time to talk. 
 
BB 

 
This can help explain just a little more:  
 

Check out this link  https://vimeo.com/314135975/3335d6e434   

https://nam05.safelinks.protection.outlook.com/?url=https%3A%2F%2Fmailtrack.io%2Ftrace%2Flink%2Faa3dd2b2cc48c16363ef9d83eae97bcf6b925ff1%3Furl%3Dhttps%253A%252F%252Fvimeo.com%252F314135975%252F3335d6e434%26userId%3D1594761%26signature%3D7e044e160d4545dd&data=02%7C01%7C%7C21951c34e2bc44522f6108d68645a804%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636844031062768486&sdata=EghInccoPTyLIkiNGGDVdkO0Ez9qsvOYirRev0wbL5s%3D&reserved=0
https://nam05.safelinks.protection.outlook.com/?url=https%3A%2F%2Fmailtrack.io%2Ftrace%2Flink%2Faa3dd2b2cc48c16363ef9d83eae97bcf6b925ff1%3Furl%3Dhttps%253A%252F%252Fvimeo.com%252F314135975%252F3335d6e434%26userId%3D1594761%26signature%3D7e044e160d4545dd&data=02%7C01%7C%7C21951c34e2bc44522f6108d68645a804%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636844031062768486&sdata=EghInccoPTyLIkiNGGDVdkO0Ez9qsvOYirRev0wbL5s%3D&reserved=0
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More info here:  https://annuity.com/invited -author-credentials/  

  
 

 
Why is it so important?  THIS!!!! 
 

Rollover Business Revving Up To Roll Again 

FEBRUARY 2019 BY: JOHN HILTON  

 

  

Now that the Department of Labor fiduciary rule is history, legal analysts 

say agents can sell products out of rollover dollars with few worries. 

  

https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fannuity.com%2Finvited-author-credentials%2F&data=02%7C01%7C%7C60727cbbbec24e0170a008d6852f9f29%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636842836908979561&sdata=umwz%2BwLW2RnQtwEHCMzjBFF3TgpPoC2hDGVmpMuGZKk%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fannuity.com%2Finvited-author-credentials%2F&data=02%7C01%7C%7C60727cbbbec24e0170a008d6852f9f29%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636842836908979561&sdata=umwz%2BwLW2RnQtwEHCMzjBFF3TgpPoC2hDGVmpMuGZKk%3D&reserved=0
http://insurancenewsnetmagazine.com/issues/2019/2
http://insurancenewsnetmagazine.com/issues/2019/2
http://insurancenewsnetmagazine.com/author-profile/John-Hilton-699
http://insurancenewsnetmagazine.com/author-profile/John-Hilton-699
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Growth Will Continue  

The baby boomers’ march toward retirement, along with ever-shrinking 

pensions, virtually ensures that IRA rollovers will continue growing no 

matter what happens with ongoing regulation efforts, analysts say. 

According to recently updated LIMRA Secure Retirement Institute data, the 

total traditional IRA rollover market will grow steadily in the next five 

years, exceeding $500 billion by 2021. 

“This is part of a very, very big market that we call ‘money in 

motion,’” said Jafor Iqbal, assistant vice president, LIMRA SRI. 

LIMRA adjusted its forecasts with its most-recent data, which is 

coordinated with the Investment Company Institute. Just a few years ago, 

researchers predicted a soaring rollover market would hit $550 billion by 

2018. 
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Then the market received some negative pressures — in particular, the 

Department of Labor fiduciary rule. The rule had a chilling effect across the 

industry. 

New forecasts are still good and call for a $466 billion rollover market 

in 2019. 

The intense interest in the market is a natural free-market marriage to 

Jolly. 

“Why do financial advisors focus so much on rollovers? Because that’s 

where the money is.” 

  

 

  

This is from the article, just think about how 
important your credentials are to the success 
of your business 

Reputation A Key 
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Consumers choose advisors and companies to handle their rollovers based on a wide 

range of factors. Reputation tops the list at 36 percent, according to a LIMRA survey of 

1,034 people. 

Look: Insurance companies are receiving just 12 percent of the 

available rollover business, he added. 

 

Like we said: Opportunity Knocks 

 Check out this link  https://vimeo.com/314135975/3335d6e434   

 

More info here:  https://annuity.com/invited -author-credentials/  

  

 

  

 
 

 
 

Student Loans 
 
This is frightening, it never occurred to me that so many people in 
our target market were still carrying student loans.  
 
https://www.wsj.com/articles/over-60-and-crushed-by-student-
loan-debt-11549083631 
 
 

https://nam05.safelinks.protection.outlook.com/?url=https%3A%2F%2Fmailtrack.io%2Ftrace%2Flink%2Faa3dd2b2cc48c16363ef9d83eae97bcf6b925ff1%3Furl%3Dhttps%253A%252F%252Fvimeo.com%252F314135975%252F3335d6e434%26userId%3D1594761%26signature%3D7e044e160d4545dd&data=02%7C01%7C%7C21951c34e2bc44522f6108d68645a804%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636844031062768486&sdata=EghInccoPTyLIkiNGGDVdkO0Ez9qsvOYirRev0wbL5s%3D&reserved=0
https://nam05.safelinks.protection.outlook.com/?url=https%3A%2F%2Fmailtrack.io%2Ftrace%2Flink%2Faa3dd2b2cc48c16363ef9d83eae97bcf6b925ff1%3Furl%3Dhttps%253A%252F%252Fvimeo.com%252F314135975%252F3335d6e434%26userId%3D1594761%26signature%3D7e044e160d4545dd&data=02%7C01%7C%7C21951c34e2bc44522f6108d68645a804%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636844031062768486&sdata=EghInccoPTyLIkiNGGDVdkO0Ez9qsvOYirRev0wbL5s%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fannuity.com%2Finvited-author-credentials%2F&data=02%7C01%7C%7C60727cbbbec24e0170a008d6852f9f29%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636842836908979561&sdata=umwz%2BwLW2RnQtwEHCMzjBFF3TgpPoC2hDGVmpMuGZKk%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fannuity.com%2Finvited-author-credentials%2F&data=02%7C01%7C%7C60727cbbbec24e0170a008d6852f9f29%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636842836908979561&sdata=umwz%2BwLW2RnQtwEHCMzjBFF3TgpPoC2hDGVmpMuGZKk%3D&reserved=0
https://www.wsj.com/articles/over-60-and-crushed-by-student-loan-debt-11549083631
https://www.wsj.com/articles/over-60-and-crushed-by-student-loan-debt-11549083631
https://www.wsj.com/articles/over-60-and-crushed-by-student-loan-debt-11549083631
https://www.wsj.com/articles/over-60-and-crushed-by-student-loan-debt-11549083631
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A Close  Look  at  Ibbotsonôs Research  on  FIAs   

The market for fixed - indexed a nnuities (FIAs) ï previously known as equity - indexed annuities ï is growing 
rapidly, with sales of more than $60 billion annually. We did a careful analysis of two products that are 
available on the market. Our conclusion is [é] 

Result:  

 

  

Readers  weigh  in  on  annuity  buyout  offer   

As a nation, we have become accustom ed to divided politics. As a financial planning community, we have 
our own version of contentious issues, and one of those hot -button issues involves variable annuities. Click 
HERE to read the full story via [é] 

https://looktowink.us1.list-manage.com/track/click?u=2b587be4b630a23a191187446&id=206e850816&e=f493ae5d28
https://looktowink.us1.list-manage.com/track/click?u=2b587be4b630a23a191187446&id=206e850816&e=f493ae5d28
https://looktowink.us1.list-manage.com/track/click?u=2b587be4b630a23a191187446&id=5d8a610ded&e=f493ae5d28
https://looktowink.us1.list-manage.com/track/click?u=2b587be4b630a23a191187446&id=5d8a610ded&e=f493ae5d28
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Last week we talked a little about comparing Bank CDs and MYGA, 

how about bonds.  For some reason our target market thinks bonds 

are a safe way to protect retirement funds, I think an annuity wins 

hands down, here is why:   

5 Reasons. 

Here is a much more in-depth info with many more details and a great 

argument for the MYGA.  We all know about tax deferral and the 

benefits on the surface, so lets dig deeper and really pull back the 

curtain.  

1. Safety 

Bond funds are especially prone to at least two risks that can hurt 

performance and reliability.  

The first is rising interest rates, which will usually cause a decline in the 

values of bonds held within the mutual fund—and a drop in the fund’s 

net asset value. The second is a deterioration in the ability of the bond 

issuers to make expected interest payments, and return the principal to the 

bondholders upon maturity. 
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These issues are damaging enough to investors who hold individual bonds. 

But those who own bond mutual funds while either (or both) events are 

occurring can experience significant losses, especially if net redemptions 

from the bond fund force the managers to liquidate positions at reduced 

prices. 

However, with MYGA the risk to principal and interest is about as close to 

zero as depositors can get. Not only does the insurance company 

guarantees the product but other guarantees are available state by state.   

2. Transparency 

According to Morningstar, mutual funds are only required to report their 

portfolio holdings twice per year, and the information may not make it into 

the public until up to two months after each reporting date.  

Most funds report holdings more often than twice per year, but often the 

information represents just a “snapshot” of what the fund held on a given 

date in the past. Not only is it difficult for you (and your clients) to know 

what’s in most bond funds, but there may be a disconnect between the 

fund’s name and the perceived investments. 

For instance, “government” bond funds might own mortgage-backed 

securities or zero-coupon Treasuries. They may also employ such strategies 

as leverage and derivatives to enhance returns. There is usually 

nothing inherently wrong with these investments, but they may add a layer 

of risk to the bond fund that will only be discovered and discussed when 

things go wrong. 
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MYGA are guarantees with guaranteed interest, how simple is that? 

3. Superior exit strategies 

For better or worse, most bond mutual funds are perpetual, as there is no 

defined date or promised future value. But MYGA owners can take comfort 

in the knowledge that if they hold their annuity to maturity, they will get 

their interest and principal as expected.  MYGA usually have built in 

provisions for access a percentage of the account value during the term 

period. 

Plus: In the event of death, the beneficiary receives the entire account 

value free of surrender charges, fees and expenses and the balance of the 

contract period is cancelled. 

Plus: with an annuity, almost all can be converted at anytime to income.  

Income for any time period. 

Plus: interest earned is never taxed until accessed, you cat say that about 

bonds or bond funds, they have built in tax liability that you cannot control. 
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4. High(er) yields 

A few minutes of shopping around online or in your firm’s inventory can 

find MYGAs that can meet or beat the prospective yields offered by bond 

mutual fund portfolios of comparable quality.  

For instance, take the Vanguard Intermediate-Term Treasury ETF 

(VGIT). According to Vanguard’s website, as of 1/11/2019 the 30 day SEC 

yield of the fund was 2.58 percent. As of 11/30/2018, the average effective 

maturity of the fund’s holdings was 5.6 years and the average duration 

was 5.2 years. At the same time, many MYGA in the five-year maturity 

range were paying around 3.20 percent. 

True, unlike a MYGA, the interest on a bond mutual fund comprised 

entirely of Municipal Bonds could be exempt from taxation.  And it likely 

doesn’t make up for the potential risk and volatility inherent in investing in 

a bond mutual fund, compared to the certainty of a MYGA. 

5. Lower costs 

According to the latest information available from the Investment Company 

Institute, the average asset-weighted bond mutual fund expense ratio is 

0.48 percent, and its 0.18 percent for exchange-traded bond funds. 

Those figures appear to be reasonable, but in the current low interest rate 

environment those expenses eat up a substantial portion of the yield 

generated by the fund’s portfolio, reducing the overall return. 

https://www.wealthmanagement.com/etf-data-overview/VGIT
https://www.wealthmanagement.com/etf-data-overview/VGIT
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MYGAs have no ongoing expense ratio; therefore, all of the interest paid 

by the annuity goes directly to the owner. 

Unlike many broker-sold bond funds, MYGAs have no similar sales or 

redemption charge. However, surrender charges may apply for early access. 

In addition, if a client is cancelling a MYGA before maturity or buying one 

in the secondary market, there may be a spread between the “bid” and “ask” 

prices offered by the market maker. MYGAs offered directly by insurance 

company representatives have no sales charges or expenses. 

 

No brainer, why would anyone even consider a bond or a bond mutual 

fund?  The answer is simple, they are poorly educated.  It is time ot fix 

that!             

 
 

 

 

 

  

Annuity.com 

David Townsend 

253-381-2328  

 

Email Me 

 

View Website  
 

Key Employee Benefits Can Help Owners in Tight 
Labor Market 

  

Offer your business clients the power of 
choice to help address the challenges that 
come with a tight labor market. Choose 
from employer-sponsored deferred 
compensation plans, bonus plans for 
specific business entity types or split dollar 
plans. Review the customer profiles flyer to 
see who the best prospects are. Use the 

http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=%5Bp%3Aphone%5D&id=25019&viewers_email=bbroich%40msn.com&dest=tel%3A253-381-2328
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=%5Bp%3Aphone%5D&id=25019&viewers_email=bbroich%40msn.com&dest=tel%3A253-381-2328
mailto:david@annuity.com?subject=Email%20Newsletter%20Contact%20Request
mailto:david@annuity.com?subject=Email%20Newsletter%20Contact%20Request
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=View+Website%5Bdmptag-2%5D&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fwww.annuity.com
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=View+Website%5Bdmptag-2%5D&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fwww.annuity.com
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=https%3A%2F%2Fplayers.brightcove.net%2F1510329454001%2Fa4d923de-cccc-4a40-9756-31e8368d530d_default%2Findex.html%3FvideoId%3D5667246974001&id=25019&viewers_email=bbroich%40msn.com&dest=https%3A%2F%2Fplayers.brightcove.net%2F1510329454001%2Fa4d923de-cccc-4a40-9756-31e8368d530d_default%2Findex.html%3FvideoId%3D5667246974001
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=https%3A%2F%2Fplayers.brightcove.net%2F1510329454001%2Fa4d923de-cccc-4a40-9756-31e8368d530d_default%2Findex.html%3FvideoId%3D5667246974001&id=25019&viewers_email=bbroich%40msn.com&dest=https%3A%2F%2Fplayers.brightcove.net%2F1510329454001%2Fa4d923de-cccc-4a40-9756-31e8368d530d_default%2Findex.html%3FvideoId%3D5667246974001
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concepts guide to compare deferred comp, bonus and split dollar solutions. 
Check out this success story to see how the advantages of life insurance 
helped a consulting firm design a bonus plan to retain and reward top talent. 
Learn more.  

  

  

Engage Clients with the #InsureYourLove Campaign 

The #InsureYourLove campaign helps you explore the value of life insurance with 
current and prospective clientsðusing engaging graphics, compelling statistics, 
videos, calculators, decision tools, and more!  

 

  

Maximize Client Tax Planning with 1040 Materials 

The 1040 Overlay and Planning Guide kit provides tools to help your clients uncover some of 
the more common threats to their finical well-being: investment risk, low interest rates, 
premature death and, of course, taxes. Learn more. 

 

  

EOLI: Help Ensure an Income Tax-Free Death Benefit 

Businesses own life insurance on their employees for a number of reasons. For small 
businesses, life insurance is usually connected with executive and succession planning 
arrangements. For larger businesses, it is often used to fund employee benefit plans. All of 
these plans depend on the tax-free nature of the death benefit. However, in 2006, Congress 
changed the rules with respect to some business-owned policies. Read more. 

 

  

Podcast: How to Rewire Your Retirement 

In this 23-minute podcast, Jaime Hopkins of The American College speaks about how to 
ñrewireò retirement by potentially supplementing and supercharging retirement planning with 
innovative life insurance strategies. Listen. 

 

  

Economic Review and Outlook: Leading Indicators Still in Good 
Shape 

http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Learn+more%5Bdmptag-1%5D&id=25019&viewers_email=bbroich%40msn.com&dest=https%3A%2F%2Fadvisors.principal.com%2Fwps%2Fportal%2Fadvisor%2Fproducts%2Fbusiness-solutions%2Fkey-employee-retention-retirement%3Futm_source%3DSilverpopMailing%26utm_medium%3Demail%26utm_campaign%3DSPmail_LifeSalesFocus-PANPreview-012419%2520%281%29%26WT.mc_id%3DSPmail_LifeSalesFocus-PANPreview-012419%2520%281%29%26WT.dcsvid%3DMjIyNjE4MzIwMjIyS0
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Learn+more%5Bdmptag-1%5D&id=25019&viewers_email=bbroich%40msn.com&dest=https%3A%2F%2Fadvisors.principal.com%2Fwps%2Fportal%2Fadvisor%2Fproducts%2Fbusiness-solutions%2Fkey-employee-retention-retirement%3Futm_source%3DSilverpopMailing%26utm_medium%3Demail%26utm_campaign%3DSPmail_LifeSalesFocus-PANPreview-012419%2520%281%29%26WT.mc_id%3DSPmail_LifeSalesFocus-PANPreview-012419%2520%281%29%26WT.dcsvid%3DMjIyNjE4MzIwMjIyS0
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=and+more&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fwww.globalatlanticlife.com%2Finsure-your-love
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=and+more&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fwww.globalatlanticlife.com%2Finsure-your-love
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Learn+more%5Bdmptag-2%5D&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fimage.cl.columbuslife.com%2Flib%2Ffef71074716d07%2Fd%2F2%2FICL-Digital-0124-v3.html
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Learn+more%5Bdmptag-2%5D&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fimage.cl.columbuslife.com%2Flib%2Ffef71074716d07%2Fd%2F2%2FICL-Digital-0124-v3.html
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Read+more%5Bdmptag-1%5D&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fida.dmplocal.com%2Fdsc%2Fcollateral%2FLL-2540-24.pdf
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Read+more%5Bdmptag-1%5D&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fida.dmplocal.com%2Fdsc%2Fcollateral%2FLL-2540-24.pdf
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Listen&id=25019&viewers_email=bbroich%40msn.com&dest=https%3A%2F%2Fus.axa.com%2Fselling-life-insurance%2Flearning%2Fpodcasts%2Fpodcast-landing-page.html%3Futm_source%3Dadobe%3Futm_medium%3Demail%3Futm_campaign%3Djan19lifenews
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Listen&id=25019&viewers_email=bbroich%40msn.com&dest=https%3A%2F%2Fus.axa.com%2Fselling-life-insurance%2Flearning%2Fpodcasts%2Fpodcast-landing-page.html%3Futm_source%3Dadobe%3Futm_medium%3Demail%3Futm_campaign%3Djan19lifenews
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With the economic expansion in middle of its tenth year and close to a record length, typical 
warning signs for the next economic downturn are being closely watched. The yield curve (the 
spread between short- and long-term interest rates) has historically flattened late in the cycle 
before inverting about 12-to-18 months prior to a recession. The inversion of the 2- and 5-year 
Treasury rates in recent weeks fed rising investor concerns about an oncoming recession. 
Read more. 
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http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Read+more%5Bdmptag-2%5D&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fd31hzlhk6di2h5.cloudfront.net%2F20190128%2F03%2Ffd%2F0e%2F2e%2Fa59557f349b9215b1b470e80%2F1.28.19_NWEcon_Weekly-NFM-9898AO.7.pdf
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Read+more%5Bdmptag-2%5D&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fd31hzlhk6di2h5.cloudfront.net%2F20190128%2F03%2Ffd%2F0e%2F2e%2Fa59557f349b9215b1b470e80%2F1.28.19_NWEcon_Weekly-NFM-9898AO.7.pdf
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=%5Bp%3Aphone%5D&id=25019&viewers_email=bbroich%40msn.com&dest=tel%3A253-381-2328
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=%5Bp%3Aphone%5D&id=25019&viewers_email=bbroich%40msn.com&dest=tel%3A253-381-2328
mailto:david@annuity.com?subject=Email%20Newsletter%20Contact%20Request
mailto:david@annuity.com?subject=Email%20Newsletter%20Contact%20Request
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=View+Website%5Bdmptag-2%5D&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fwww.annuity.com
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=View+Website%5Bdmptag-2%5D&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fwww.annuity.com
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Forward&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fida.dmplocal.com%2Fmain%2Findex.php%3Fp%3Demail.forward_to_friend%26id%3D25019%26email%3Dbbroich%2540msn.com%26dt%3D1
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Forward&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fida.dmplocal.com%2Fmain%2Findex.php%3Fp%3Demail.forward_to_friend%26id%3D25019%26email%3Dbbroich%2540msn.com%26dt%3D1
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Forward&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fida.dmplocal.com%2Fmain%2Findex.php%3Fp%3Demail.forward_to_friend%26id%3D25019%26email%3Dbbroich%2540msn.com%26dt%3D1
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Forward&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fida.dmplocal.com%2Fmain%2Findex.php%3Fp%3Demail.forward_to_friend%26id%3D25019%26email%3Dbbroich%2540msn.com%26dt%3D1
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Forward&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fida.dmplocal.com%2Fmain%2Findex.php%3Fp%3Demail.forward_to_friend%26id%3D25019%26email%3Dbbroich%2540msn.com%26dt%3D1
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Forward&id=25019&viewers_email=bbroich%40msn.com&dest=http%3A%2F%2Fida.dmplocal.com%2Fmain%2Findex.php%3Fp%3Demail.forward_to_friend%26id%3D25019%26email%3Dbbroich%2540msn.com%26dt%3D1
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February 4th, 2019  

Every week, Aegis Financial sends you an update with any recent, important carrier changes to 
help you prepare for your week ahead so you'll know exactly which carriers to be mindful of. Only 
those carriers that have changes are listed. Any interest rate a djustments, product changes and 
even new state product approvals are included with links to receive complete details.  

 

 THIS WEEK'S ANNUITY CARRIER NEWS  
 

ALLIANZ LIFE  
Effective February 5th, Allianz Life will accept additional  premium for 18 
months following the contract effective date on the Allianz 222, Allianz 

360 and Allianz 365i. The premium bonus will apply to all premiums 
received in the first 18 months with the Allianz 222 and Allianz 365i.   
 

Financial professionals will receive full commission on all premiums 
received in the first 18 months.   

 
Click here  for additional details.   
 

In addition, Allianz Life has increased their monthly caps on the Allianz 
222, 360, and 365i products.   

 
View updated rates here . 

https://nam05.safelinks.protection.outlook.com/?url=http%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001NSixWWX_1gaGsV6xXJw8Qj2ZsoZatNgVajWSbPeg1Kr6geO41Y6h5oTf7cQIKysr_24OE7mtib6iNyBf75u3iIUB4E0JH7vShNWq96YrbMteTFc44UhSVbW8CGyrWnJibR9CZVUsNA8N--75WbiF7D9PIjhKAi48pGTwbgjn42N6_y6WFiarhQsRmQbzrUN5ia_7x96jJLmHvEpQgeQlOzTCKi4dr2atveUN27Ih3rkOtGAjkQladjn5shCLBT2OYqUcv4dNFq5fWaWZU-86941fZgnHvd4ZYdkCE0x9ORzO2U2WWegj1jU3ptmo3ceDy-t4rMU-KpibNjKe6Umjde7q08GrlEfdd4ymywrERIojdPxEvFYrfM9Yokv3RXq8AJ7PbS0nct1Nm0IHrKD0EMJ63GdOruWH8uABR6V5t19SIOtPrfKfX6pwgekywzv7p6AvMru7LChrQomDuXTotjjDBY3Obay3D5s4yWMphnA5ujlXNKnstPtqyLm_pRp8sCOOLyqMmRtZxqXzvIQk0XLvQ9JtbZ2IM8pSNDyFG9T_2TJqece_cLgFoSKQplPRj8kP8dXPQIGYSB3u6f8MqtrKxY7V-pqOfQ74JX5u6mBZOaLd_xhWwvfpiC0jqlQT-qEmeOjtLQM%3D%26c%3D8rVG8dnsIutqVeLckvBHcfJpfYeYSPHlxhDoKwkzdyKp4LcNEM0vLA%3D%3D%26ch%3DW5hrsga0xkm4e5y2KCtISZK-mhOOrFv8APmmS7-R8X2vrlwpC597VA%3D%3D&data=02%7C01%7C%7C6fd052dbb43d4c1ab16608d68aec42be%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636849144668287997&sdata=wSqa2NZKkaFMnJWDT5ZWyOZg3O5bfek9q2zwjOtUPTo%3D&reserved=0
https://nam05.safelinks.protection.outlook.com/?url=http%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001NSixWWX_1gaGsV6xXJw8Qj2ZsoZatNgVajWSbPeg1Kr6geO41Y6h5oTf7cQIKysr_24OE7mtib6iNyBf75u3iIUB4E0JH7vShNWq96YrbMteTFc44UhSVbW8CGyrWnJibR9CZVUsNA8N--75WbiF7D9PIjhKAi48pGTwbgjn42N6_y6WFiarhQsRmQbzrUN5ia_7x96jJLmHvEpQgeQlOzTCKi4dr2atveUN27Ih3rkOtGAjkQladjn5shCLBT2OYqUcv4dNFq5fWaWZU-86941fZgnHvd4ZYdkCE0x9ORzO2U2WWegj1jU3ptmo3ceDy-t4rMU-KpibNjKe6Umjde7q08GrlEfdd4ymywrERIojdPxEvFYrfM9Yokv3RXq8AJ7PbS0nct1Nm0IHrKD0EMJ63GdOruWH8uABR6V5t19SIOtPrfKfX6pwgekywzv7p6AvMru7LChrQomDuXTotjjDBY3Obay3D5s4yWMphnA5ujlXNKnstPtqyLm_pRp8sCOOLyqMmRtZxqXzvIQk0XLvQ9JtbZ2IM8pSNDyFG9T_2TJqece_cLgFoSKQplPRj8kP8dXPQIGYSB3u6f8MqtrKxY7V-pqOfQ74JX5u6mBZOaLd_xhWwvfpiC0jqlQT-qEmeOjtLQM%3D%26c%3D8rVG8dnsIutqVeLckvBHcfJpfYeYSPHlxhDoKwkzdyKp4LcNEM0vLA%3D%3D%26ch%3DW5hrsga0xkm4e5y2KCtISZK-mhOOrFv8APmmS7-R8X2vrlwpC597VA%3D%3D&data=02%7C01%7C%7C6fd052dbb43d4c1ab16608d68aec42be%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636849144668287997&sdata=wSqa2NZKkaFMnJWDT5ZWyOZg3O5bfek9q2zwjOtUPTo%3D&reserved=0
https://nam05.safelinks.protection.outlook.com/?url=http%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001NSixWWX_1gaGsV6xXJw8Qj2ZsoZatNgVajWSbPeg1Kr6geO41Y6h5oTf7cQIKysr7tjhNtD5um7B50HdgpbGMzuKDnTMjshwbhBACh0FVLDSx34dvrGf5Q50brfWR9YYOr8bYllYFx4wNGAZClkv36oJ_XwIa5aDd7zegQa6B8JC-agH-_Dr6ugbPROAbI1OLB_qsiUsCSz2lNTik5M_RlkDUQquvBlvC37VYgFvr8nbuCyL-ZTmt65PUNNUbIhJ%26c%3D8rVG8dnsIutqVeLckvBHcfJpfYeYSPHlxhDoKwkzdyKp4LcNEM0vLA%3D%3D%26ch%3DW5hrsga0xkm4e5y2KCtISZK-mhOOrFv8APmmS7-R8X2vrlwpC597VA%3D%3D&data=02%7C01%7C%7C6fd052dbb43d4c1ab16608d68aec42be%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636849144668308014&sdata=rrrUMbfjlnazmZ1VEOu8M56C%2FNb7MJ8JRSrUqhiXLT8%3D&reserved=0
https://nam05.safelinks.protection.outlook.com/?url=http%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001NSixWWX_1gaGsV6xXJw8Qj2ZsoZatNgVajWSbPeg1Kr6geO41Y6h5oTf7cQIKysr7tjhNtD5um7B50HdgpbGMzuKDnTMjshwbhBACh0FVLDSx34dvrGf5Q50brfWR9YYOr8bYllYFx4wNGAZClkv36oJ_XwIa5aDd7zegQa6B8JC-agH-_Dr6ugbPROAbI1OLB_qsiUsCSz2lNTik5M_RlkDUQquvBlvC37VYgFvr8nbuCyL-ZTmt65PUNNUbIhJ%26c%3D8rVG8dnsIutqVeLckvBHcfJpfYeYSPHlxhDoKwkzdyKp4LcNEM0vLA%3D%3D%26ch%3DW5hrsga0xkm4e5y2KCtISZK-mhOOrFv8APmmS7-R8X2vrlwpC597VA%3D%3D&data=02%7C01%7C%7C6fd052dbb43d4c1ab16608d68aec42be%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636849144668308014&sdata=rrrUMbfjlnazmZ1VEOu8M56C%2FNb7MJ8JRSrUqhiXLT8%3D&reserved=0
https://nam05.safelinks.protection.outlook.com/?url=http%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001NSixWWX_1gaGsV6xXJw8Qj2ZsoZatNgVajWSbPeg1Kr6geO41Y6h5lkksvad5mjDKnDX2n7R3nkigfTtMrzMlfdlZLgkMuYhnZFY1RwqtwAKmHMkJzy8ntCj85HQJoWS292SHMXOni6RvjsS5tPK3_8PwuelWibr2iomKnCUGMQtIHOL5pFObw%3D%3D%26c%3D8rVG8dnsIutqVeLckvBHcfJpfYeYSPHlxhDoKwkzdyKp4LcNEM0vLA%3D%3D%26ch%3DW5hrsga0xkm4e5y2KCtISZK-mhOOrFv8APmmS7-R8X2vrlwpC597VA%3D%3D&data=02%7C01%7C%7C6fd052dbb43d4c1ab16608d68aec42be%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636849144668277986&sdata=RPsRm9AIWyLsOMhVglOqU24F9U%2FlrVU5BzHcqiozJr4%3D&reserved=0
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ATHENE  
Effective February 1st, Athene Annuity raised rates  on the Agility 1 0 
with  
Participation Rates up to  130% and Cap Rates up to  8.5%!   

These changes will be effective on Athene Agility products with a contract 
date on or after February 1, 2019. Click here  for additional detail.  

 

GREAT AMERICAN  

New Rates Effective February 7, 2019. View the rate chart here . 
For business submission guidelines and dates to qualify for prior FIA rates 
click here . 

 
Fixed - Indexed annuity r ates decreased  

¶ American Legend III  
¶ American Legend 7  
¶ Safe Return  
¶ American Landmark 5  

GUGGENHEIM  
Guggenheim is decreasing  rates on Highlander 7, Highlander, and 
TriVysta. Click here  to see the rate sheets for product and index specific  
changes.  Remember that they have their 2019 Commission Bonus on all 

premium submitted after reaching $300,000 in production.   
  

 

 

  

WHAT'S HAPPENING THIS WEEK  

 

OPEN MIC  
Thursday, February 7, 2019  

 9am Pacific, 10am Mountain, 11am  Central, 12pm Eastern     

    Dial in: (800) 504 - 8071 | Code: 2554567#   

 

 

  

 ONGOING ANNUITY CARRIER NEWS  
 
LINCOLN  

https://nam05.safelinks.protection.outlook.com/?url=http%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001NSixWWX_1gaGsV6xXJw8Qj2ZsoZatNgVajWSbPeg1Kr6geO41Y6h5oTf7cQIKysrAY0iwou3kiGwpR3tq67_HKLD4YUTGH9U2WwYvoTPtyGv-5EfzwlZ6oPABua_Lb8QKZU6OZ-PQU3XDHlmVg3JErqZ-epq7PKa68GhaUPy5LElS7nRnCIih9x4DA9fJvFJMpbBhM4qO7Yk9s5_TXX7mcpzejTET7IEi-ouev0QD9ELcNtkXO_W5ZxU2ea3I3jATKMTftesP5E%3D%26c%3D8rVG8dnsIutqVeLckvBHcfJpfYeYSPHlxhDoKwkzdyKp4LcNEM0vLA%3D%3D%26ch%3DW5hrsga0xkm4e5y2KCtISZK-mhOOrFv8APmmS7-R8X2vrlwpC597VA%3D%3D&data=02%7C01%7C%7C6fd052dbb43d4c1ab16608d68aec42be%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636849144668318019&sdata=%2FCed0j7%2Bx3Woj13a9SHEWWpa1kNyrgZuxa0Gs14hNuM%3D&reserved=0
https://nam05.safelinks.protection.outlook.com/?url=http%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001NSixWWX_1gaGsV6xXJw8Qj2ZsoZatNgVajWSbPeg1Kr6geO41Y6h5oTf7cQIKysrAY0iwou3kiGwpR3tq67_HKLD4YUTGH9U2WwYvoTPtyGv-5EfzwlZ6oPABua_Lb8QKZU6OZ-PQU3XDHlmVg3JErqZ-epq7PKa68GhaUPy5LElS7nRnCIih9x4DA9fJvFJMpbBhM4qO7Yk9s5_TXX7mcpzejTET7IEi-ouev0QD9ELcNtkXO_W5ZxU2ea3I3jATKMTftesP5E%3D%26c%3D8rVG8dnsIutqVeLckvBHcfJpfYeYSPHlxhDoKwkzdyKp4LcNEM0vLA%3D%3D%26ch%3DW5hrsga0xkm4e5y2KCtISZK-mhOOrFv8APmmS7-R8X2vrlwpC597VA%3D%3D&data=02%7C01%7C%7C6fd052dbb43d4c1ab16608d68aec42be%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636849144668318019&sdata=%2FCed0j7%2Bx3Woj13a9SHEWWpa1kNyrgZuxa0Gs14hNuM%3D&reserved=0
https://nam05.safelinks.protection.outlook.com/?url=http%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001NSixWWX_1gaGsV6xXJw8Qj2ZsoZatNgVajWSbPeg1Kr6geO41Y6h5oTf7cQIKysrmgkZWFONB3MlxTUG34bUGI_RXUIPayO8epbwtPA1DBlnWjm4p7HNKCULfxZYahXRsN2GXtRmoeZzrxtGkVFtUjqDdDPrLNUzk0ByrXvDcmBrwfOTTgipwcd6WOEd33rTY74TZfu80FWAzumzO-XhKOtyTxZD0qGGYn2RH3nR17n9a-r-0nhp9Q%3D%3D%26c%3D8rVG8dnsIutqVeLckvBHcfJpfYeYSPHlxhDoKwkzdyKp4LcNEM0vLA%3D%3D%26ch%3DW5hrsga0xkm4e5y2KCtISZK-mhOOrFv8APmmS7-R8X2vrlwpC597VA%3D%3D&data=02%7C01%7C%7C6fd052dbb43d4c1ab16608d68aec42be%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636849144668328024&sdata=0MROd7xdq8bKCE1IHozqsZ7Xgr6i2yUP3d97xkYjBfw%3D&reserved=0
https://nam05.safelinks.protection.outlook.com/?url=http%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001NSixWWX_1gaGsV6xXJw8Qj2ZsoZatNgVajWSbPeg1Kr6geO41Y6h5oTf7cQIKysrmgkZWFONB3MlxTUG34bUGI_RXUIPayO8epbwtPA1DBlnWjm4p7HNKCULfxZYahXRsN2GXtRmoeZzrxtGkVFtUjqDdDPrLNUzk0ByrXvDcmBrwfOTTgipwcd6WOEd33rTY74TZfu80FWAzumzO-XhKOtyTxZD0qGGYn2RH3nR17n9a-r-0nhp9Q%3D%3D%26c%3D8rVG8dnsIutqVeLckvBHcfJpfYeYSPHlxhDoKwkzdyKp4LcNEM0vLA%3D%3D%26ch%3DW5hrsga0xkm4e5y2KCtISZK-mhOOrFv8APmmS7-R8X2vrlwpC597VA%3D%3D&data=02%7C01%7C%7C6fd052dbb43d4c1ab16608d68aec42be%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636849144668328024&sdata=0MROd7xdq8bKCE1IHozqsZ7Xgr6i2yUP3d97xkYjBfw%3D&reserved=0
https://nam05.safelinks.protection.outlook.com/?url=http%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001NSixWWX_1gaGsV6xXJw8Qj2ZsoZatNgVajWSbPeg1Kr6geO41Y6h5oTf7cQIKysrwmb8ymj4WXSQ4-HuZejvHc4KAxwBbamNy9wutit69NuSlAD2MhCDwe6tC1FFkCUuHKxo-IQFNeBT7r9g-SEy_4Szrr70lmvL-xIdtjfixbKucsnwU3gOZqijFvPKcF5HWrOgnZ4mhAo%3D%26c%3D8rVG8dnsIutqVeLckvBHcfJpfYeYSPHlxhDoKwkzdyKp4LcNEM0vLA%3D%3D%26ch%3DW5hrsga0xkm4e5y2KCtISZK-mhOOrFv8APmmS7-R8X2vrlwpC597VA%3D%3D&data=02%7C01%7C%7C6fd052dbb43d4c1ab16608d68aec42be%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636849144668348041&sdata=g2eTd8u5%2FKJ2VqIYmYz6zP5YNHyDorESQWdVN4naUHg%3D&reserved=0
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New Rates Effective  February 1, 2019. Applications received on or 

after 2/1/19 will use the rates below.  

National  

New York  
 
NORTH AMERICAN  

North American has announced interest rate changes on a variety 
of the indexes and cre diting methods.   

Click here  for the update.   

 

 

  

NEWS TO USE  
 

Are your prospects prepared??  

This chart suggests another 10 to 20 percent correction  

will strike stocks...  

The elephant in the room remains the cyclical slowdown. And, as 
long as that slowdown is in play... the risk of a correction remains.  

 
  

Check it out here!  
 

  

 

 

 

 
 
Like all agents, we also need 
leads. Our approach has always 
been building and developing 
marketing systems. We strive 
for new and better ways to get in 
front of “target” marketed 
prospects. 
Our systems are tried and true, 
they work.  

 
 

https://nam05.safelinks.protection.outlook.com/?url=http%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001NSixWWX_1gaGsV6xXJw8Qj2ZsoZatNgVajWSbPeg1Kr6geO41Y6h5o6Gfkvyns1dYxtfo0IjFdmvYq9tXuPcMh4xeZw4RCt5UmMPBG7cwboS4SiZ5j3lUCWAIcfvSTP-NMLeh7SdwV-R8ux4bpW4nlC8uTjesd78UAEfbz2laoLVY7O86WIC_VGZ0Prik9UaoTkPZdRLiDLCyReEYz89k8vEK5LeXPRAuWRfNNo0_ZBXWia_yryno7_PUL7vb0RN%26c%3D8rVG8dnsIutqVeLckvBHcfJpfYeYSPHlxhDoKwkzdyKp4LcNEM0vLA%3D%3D%26ch%3DW5hrsga0xkm4e5y2KCtISZK-mhOOrFv8APmmS7-R8X2vrlwpC597VA%3D%3D&data=02%7C01%7C%7C6fd052dbb43d4c1ab16608d68aec42be%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C636849144668368082&sdata=qUOIBvtvuD3cL%2B93jWBGI7GaoJNwKU6F94w6s5LBjOE%3D&reserved=0
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“Time Invested Marketing” 
 

   
                      

                                

                  

  

 

We are Aegis Financial! 

https://aegisfinancial.com  

888 758-7305 

 

 
 
 

https://aegisfinancial.com/
https://aegisfinancial.com/
http://www.annuity.com/


36 | P a g e  O p e n  M I C :  F r e e  t o  a l l ,  o u r  2 7 t h  y e a r  

 

Disclaimer:   

 
David Townsend and I own Annuity.com, but we have many marketing 
friends, friends that you might be better off if you knew them.  Sherilyn Orr 
at Retire Village and Infofuel, Chad Owen at Eagle Shadow, Anthony Owen 
at Annuity Agents Alliance, Carl, Darin, Tom and all the crew at Aegis 
Financial….and many more. 
 
We take copyright seriously, articles posted on Open MIC from other 
sources are always credited to that source. 
 
The information I create myself and used in Open MIC is free; I assert no 
copyright or literary rights.   
 
Please verify all statements before “quoting” remarks made in Open MIC, 
occasionally, I use editorial latitude. 
 
Bill Broich 


